
Hello, my name is Capră Emanuel Răzvan, I am a graduate of Colegiului National Unirea , after that I graduated from Petru Maior University and I am currently working as an IOS developer for a job platform; in my free time I usually develop certain contracts in the field of development and I started flirting with social networks since high school, which led to the development of some online communities.

Question: Please describe when and how you started creating your digital identity

Answer: I started in high school;  At that time, a social networking site called AskFm was fashionable and over time I began to discover that social networking sites can bring you not only a means of socializing but also  benefits, both professionally and financially. So I discovered what the viral posts mean, I discovered what it means to develop certain communities and I managed to build a digital identity that later helped me to be good both at the job I have and to develop certain activities in my spare time.

Question:  Please describe your digital identity and how you use social networks for personal promotion.

Answer: Social networks are slowly passing and every social network has its time. Certainly the social networks that are now fashionable and used by everyone and everyone is there but you have to know which audience you want to address and what kind of content you want to offer to that audience. For example, if you want to address an audience of children, probably nowadays an ideal platform is Tick-tock. I chose not to use it precisely because I wanted to address a different audience so I developed a different identity on LinkedIn which is a social networking site, actually a site where you can find jobs, where you can you create a digital identity that can help you professionally later; but each social network has a purpose and you have to choose whether you want to use that network or not.
Question: Please describe your strategy for maintaining and monitoring your digital identity and reputation on the market.


Answer: The strategy is quite simple: you must be constantly connected with the person who follow you and that is why you must have a type of content for each platform you use. For example, I was just telling you about LinkedIn. You always have to come there with posts related to the area of your job, related to the labor market, to your personal development. When you move to another area, for example Twitter, you can use that social network to express your political and social opinions, everything related to that. What matters a lot is to have constant content on those social networks, to post regularly, to always have news and always be unique in what you do, to try not to copy what someone else is doing or even to take over the content that they post.

Question: Is there a weakness in your use of social media that you want to highlight? If so, which one?


Answer: Yes, it is a weakness that I have discovered that I recommend you avoid. It's about handing over the initiative to the public. What I mean is to be careful not to post what the public likes because in the short term it will be an increase and you will enjoy a rising popularity but in the long run you will lose your identity. The audience is always looking for unique people with their own ideas, so try to stick to your ideas and not post what others want you to post. That means everything from messages to photos and outfits that you wear if you want to post that on social networks.


Question: Is there any aspect of your use of social media that you would like to improve?

Answer: I think one aspect that I would improve is breaking away from social networks, namely shortening the time spent. Social networks are built so that we spend as much time on them as possible and I recommend that you break away from them, go outside, feel the real world and then return to social networks and you will definitely have material to share  because social networks are full of people who live in their bubble and need other people to come from the outside with experiences (who take the subway or  tram and hear things) and are ready to highlight them and to create viral posts because this is one of the purposes of social networks.


Thank you
